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Maine - - - Prom otion Pioneer
In 1922, Maine's business leaders, alive to the value of advertising and promoting
the Pine Tree State, formed a voluntary association named the State of Maine Publicity
Bureau. It was the first state-wide promotional program in the United States.
A few years later, to augment the work being done with privately-raised funds, the
same group sought and obtained a legislative appropriation to be administered by a
State authority. The new agency was called the Maine Development Commission.
Since 1925, the total promotional program has
administered by these two groups, the Publicity Bureau
the voluntary financial support of Maine business and
Commission working with funds provided by the State

been jointly and cooperatively
receiving its working funds from
communities; the Development
Legislatures.

WHAT

Is The Maine Publicity Bureau?

uA com pletely voluntary, non-profit, non-partisan, state
wide organization for the prom otion and developm ent o f M aine’s
agricultural, industrial and recreational resou rces.”

WHY

Is There A Maine Publicity

Bureau?
Maine must have a constantly expanding market for the State's prod
ucts, resources and services. This is the key to maximum production,
more job opportunities, greater prosperity and higher standards of living
for every man, woman and child in the Pine Tree State.
In the highly complex and competitive world of today, we must use
every means at our disposal to let the rest of the world know about our
products of farms, factories, forests and fisheries. We must let them
know about Maine's great scenic splendors and health-giving recreational
opportunities. We must show the world the path to our door!
That is W H Y there is a Maine Publicity Bureau and why the Bureau's
constant goal is the promotion and development of MORE BUSINESS
FOR MAINE.

HOW Does

The Maine Publicity Bureau

Promote MORE BUSINESS FOR MAINE?
By acting as the "retailer" in Maine's promotional program, while the Development
Commission performs the role of "wholesaler". This teamwork, achieved through careful
planning and constant coordination of functions, eliminates duplication of effort and
permits both to operate with maximum efficiency on their separate budgets. It is a
combination unique among the forty-eight states and the envy of business men else
where.
The "retailing" activities of the Publicity Bureau— the functions calculated to pro
duce the actual "sales" of Maine's products, resources and services— come under the
following genera! classifications of accepted selling methods:

DIRECT M A IL SELLING
Probably the most important function of the Publicity Bureau is the
prompt and efficient servicing of direct mail inquiries concerning every
phase of Maine's economic, social, historical and cultural life.
Created by the State Advertising Program, by the Bureau's own pro
motional activities, by general publicity and by many other media, these
inquiries come from every part of the world, currently at the rate of some
125,000 annually. The Bureau's highly-personalized methods of servicing
these inquiries are a major part of Maine's total promotional program.

PERSONAL SELLING
Every personal contact is an opportunity to do a better selling job tor
the State of Maine. To service such personal inquiries, the Publicity
Bureau maintains full-time information bureaus at Portland, Bangor and
Radio City, New York. It maintains a summer service at York Corner on
U. S. Highway No. I.
a
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It sponsors, services and standardizes a state-wide network of cooperatA\ ing information bureaus at forty-odd strategic points in the State of
"'“Maine.
It sponsors and services a special program through which every mem
ber of the Maine State Police is equipped to give out accurate and timely
information to motorists.
And it services the Maine information desks at the Sportsmen's Shows,
the Eastern States Exposition and other similar events.
Many hundreds of thousands of persons annually use these services of
the Publicity Bureau to learn more about Maine's products, services and
resources.

GROUP SELLING
Many more thousands of out-of-state prospects for doing business in
Maine are reached annually through color motion pictures; through ship
ments of Maine literature for special "Maine meetings" of sportsmen's
groups, civic and service clubs; and through the actual sponsorship by
the Publicity Bureau of State of Maine programs for such organizations.

GENERAL SELLING
Besides the general promotional publicity prepared by the Develop
ment Commission, the Publicity Bureau, upon special request, also sup
plies much specific material for such specialty outlets as house organs,
trade papers, radio programs, magazine articles, etc. Many feature
stories about Maine in leading magazines and newspapers, nation-wide
radio programs, feature motion pictures and news reels have, to a greater
or lesser degree, borne the imprint of the Maine Publicity Bureau some
where along the involved route to their ultimate production.

SPECIALTY SELLING
Several other Bureau activities, of a specialized nature, add substan
tiaily to the over-all promotion of MORE BUSINESS FOR MAINE.
Among these are:
The Maine Products Portfolio by which thousands of leaflets and
rochures describing Maine-made products are placed in the hands of
prospective consumers and purchasers.
2.
Constantly changing exhibits and window displays of Maine prod
ucts in the popular show windows of the State of Maine Information
Bureau in Radio City, New York, where they are exposed to thousands
of prospective buyers every day.
3.
Continuous efforts to interest convention groups in coming to
Maine and to assist them with details after the convention is scheduled.
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4.
The Bureau's own Real Estate Service Division, which seeks to in
terest prospective purchasers in Maine property. This division is also a
“ clearing house" through which such prospects are speedily placed in
contact with property owners and their brokers.

PUBLICATIONS
As a corollary to all these selling functions, the Publicity Bureau pub
lishes an extensive list of brochures, pamphlets and catalogues designed
to create MORE BUSINESS FOR MAINE.
Most of these are selfsupporting because of the advertising they carry for various types of
Maine business. They are:
THE PINE CONE, a quarterly magazine designed for pleasant reading
out Maine's attractions, industries, agriculture and fisheries. It is en
joyed by Maine people and friends of Maine everywhere and helps to
keep them "sold" on Maine,
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Publications (Cont.)

MAINE INVITES YOU, a state-wide vacation guide book, with county T
maps, descriptive text on each county and mention of virtually every
community in the State. It has long been recognized as one of the leading
promotional booklets of the Nation.

y
MOTORING THRU MAINE, a motorist's guide containing town-bytown descriptions of the principal highway routes in Maine, with mileages
and maps for the added conveniences of the motoring public.
FISHING IN MAINE, a specialty publication designed as a vehicle for
the advertising of Maine hotels and sporting camps that cater to the
early Spring fishing clientele.
COME TO MAINE, a timetable-size pictorial folder designed for bulk
distribution through out-of-state chambers of commerce, automobile
clubs, information centers and similar outlets for inquiry-producing Maine
literature.
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Publications (Cont.)

REAL ESTATE CATALOGUE, listing properties for the convenience of
prospects serviced by the Real Estate Division.
REAL ESTATE SERVICE LETTER, a monthly bulletin for Maine Real
state Brokers, containing news and items of interest to their field of
ctivity, as well as general buyer-prospect descriptions for their consider
ation.
CAMP AND COTTAGE RENTAL CATALOGUE, for the most effiient servicing of inquiries concerning the rental of summer properties.
MAINE INFORMATION M ANUAL, a compendium of useful material
about the State of Maine, especially prepared for the use of the Maine
State Police and Travel Counsellors employed in state or local informa
tion bureaus.
THE TRAVEL COUNSELLOR, a weekly summer-time bulletin of cur
rent information, events of interest, summer theater programs, and back
ground material for the better answering of questions asked of the State
Police and the Cooperating Information Bureaus.

Publications (Cont.)
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THE BUREAUGRAPH, the Bureau's own monthly membership bulletin,
through which members and others are kept informed of the Bureau's
activities, progress and projects.
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In addition to these standard publications, the Bureau publishes from
time to time special informational lists or bulletins, such as directories for
winter vacationists, farms catering to "summer boarders", lists of camps
for fall hunters, etc.

liMmmn

m :cjm A

Total production of all standard and special Publicity Bureau publica
tions is well over 200,000 pieces annually; and, when added to the tre 
mendous quantity of state, community, resort, product and other privately printed literature which the Bureau distributes through its various
selling channels, totals more than 500,000 pieces every year.

♦

C O M M U N IT Y SERVICE P R O G R A M
f
Supplementary to all these activities, the Publicity Bureau stands ready
at all times to assist Maine communities with their local promotional prob
lems or projects.
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This program includes assistance in the preparation and disseminati
of community publicity; in the promotion of such events as Old Home
Weeks, Open House Days, historical observances, festivals, etc.; in the
preparation and distribution of community literature; in the establishment
and operation of community information bureaus; and in the disposal of
real estate that may become a burden on the community.
(

RESEARCH
Basic to the entire functional structure of the Maine Publicity Bureau,
research assumes the proportions of a major activity.
The tremendous amount of work involved in keeping information files
up-to-date on all of the services, facilities, products and interesting events
offered by thousands of business establishments and hundreds of com
munities has a corresponding potential of value to the entire business
community.
The Bureau's reputation for doing an effective sales job for the State
of Maine is, to no small extent, due to the extensive research in which
It is constantly engaged.
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MORE?
Definitely! To stand still in a promotional program is to lose ground in the highly
competitive field of modern business.
Our goal is "a constantly expanding market" for Maine's products, resources and
services. The Maine Publicity Bureau and the Maine Development Commission, work
ing together to develop MORE BUSINESS FOR MAINE, must constantly expand their
efforts, enlarging the field of coverage for information, publicity and sales activity for
the State of Maine.
Even as this booklet is prepared, new promotional projects are being studied.
Expansion and improvement of current activities are being prepared.
Better sales
techniques are being applied to every function of the program.

HOW

Is This Work Financed?

The Maine Publicity Bureau has three major sources of operating
revenue to carry on its part of the combined selling job for the State
of Maine. These are:
1. The voluntary Sustaining Memberships of Maine business estab
lishments and public-spirited individuals seeking to promote a higher
standard of living in the State of Maine.
2. Annual voluntary appropriations made by Maine cities and
town meetings under the provisions of Chapter 80, Section 95, of the
Revised Statutes of Maine.
3. The sale of advertising space in several of its publications as
heretofore listed.
(T h e Publicity Bureau receives no direct financial support
from the State. A ll legislative appropriations for the promotion
and development of Maine’s natural resources are administered
by the Maine Developm ent Commission.)

HOW

Is This Work Administered?

The Maine Publicity Bureau is a quasi-public, non-profit corporation established by
special act of the Maine Legislature many years ago. The Sustaining Members are, in
effect, its stockholders. They meet annually to elect a Board of Directors, which con
stitutes the governing body of the corporation.
Th is Board is composed of business and professional leaders representing every
section of the State and most phases of its economic life. The Board of Directors
each year elects the officers of the Bureau, formulates all policy regarding the opera
tion of the Bureau, and delegates such functions as it may from time to time deem
advisable to a paid staff of workers under the direction of an Executive Manager.
The Board also maintains a close liaison with the Maine Development Commission
as a constant safeguard against duplication of effort and towards the most efficient
possible administration of Maine's total promotional program. In addition, eighty-five
citizens drawn from all sixteen counties compose a State-wide Advisory Committee for
general advice and for counsel on subjects pertaining to their own localities.

THE
MARK
OF A LOYAL
STATE OF MAINER

YOUR

Opportunity To Participate!

Every business establishment or individual in Maine receives some sub
stantial benefit, direct or indirect, from all of this great effort to develop
MORE BUSINESS FOR MAINE.
It is only natural, therefore, that all should want an active part in this
comprehensive promotional program. If you are living in Maine, or doing
business in Maine, you have a stake in Maine's economic present and
future.
The opportunity to share in this vital phase of economic life is YOURS,
through membership in the State of Maine Publicity Bureau.
THE ONLY LIMIT TO THE SCOPE OF THE BUREAU'S ACTIVITIES
IS THE AM OUNT OF FINANCIAL SUPPORT IT RECEIVES FROM
MAINE BUSINESS ESTABLISHMENTS AND INDIVIDUALS!

Bus. C l.

BE
A MAINE
"BOOSTER"

STATE OF MAINE PUBLICITY BUREAU
USE

I

THIS

1

3 ST. J O H N STREET, PORTLAND

HANDY

a S U S T A IN IN G MEMBER in the Bureau, for which

FORM

- ................................................................. Dollars ($

TO BECOME

Kindly enroll me as
1
us

® agree to pay the sum of ...........................

we

) annually until further notice*

It is understood that * will receive a membership insignia for display in
place of business
we
r 1
ourr
and all other rights and services accruing from time to time to Sustaining Members.

A MEMBER

OF THE
STATE OF MAINE

! . . wish to do mY part in promoting M O RE BUSINESS FOR M A IN E .
We
our

'

PUBLICITY BUREAU I

Date ...........................................................
CASH

C H EC K

Signature ..... -I................. ..................................................

BILL

{ Kindly qive correct name and address at top of form ]

JOIN NOW
FOR

M ORE

BUSINESS FOR M AINE

STATE O F M AINE PUBLICITY BUREAU
Home Office:

Bangor Branch:

3 St. John Street

Post Office Square

Portland 4, Maine

Bangor, Maine

Tel.: Portland 3-7266

Tel.: Bangor 4292

York Corner Branch:

Radio C ity Branch:

U. S. Route I

30 Rockefeller Plaza

York Corner, Maine

New York 20, N. Y.

Tel.: York 339

Tel.: COLumbus 5-2460

